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"NEW MEMBERS, WHAT'S YOUR PITCH”

This is an Organisation that does things!

Tell them about our Scholarship Programs!

Emphasise that Zonta is not just a local Club,
It is a worldwide Organisation!

Tell them about the good fellowship!

Tell them there will be a warm welcome!
District Committee Chairman:

Jane Truscott, 367 Tantitha Road, Bundaberg. Q 4670

Ph (H) 07 4155 9774 (B) 0439 744 463 
Fax: (H) 07 4155 9774 (M) 0437116632

Email: truscottjane@bigpond.com  

PUBLIC RELATIONS

· PR Committee ''PROMOTES, FACILITATES and EVALUATES'' all contact between the club and general public

· Good PR is built slowly and steadily

· All members are responsible for the club “image”

· Good PR achieves: increased membership, ease of fundraising, and improved self-esteem among members

DUTIES

· Send contact Details to District PR Chairman

· Read Biennial Coals of International PR Committee in the Program Zontian

· Co‑ordinate with all club Committees

· Appoint a club photographer

· Set a budget for all PR projects

· Prepare an Annual Report, send a copy to District Chairman

· Keep a copy of Minutes and Events
USE

· Media Releases, Posters in windows of local business, Handbills,

· Mass mailing ‑ to people or organisations, Fax Stream, paid advertising

· Use District Media Release form, add your details and photo

· Send information and photos after the event ‑ keep success in public eye

· Wear your Badge, tell people about Zonta

RESOURCES

· The Zonta International PR Tool Kit (publication)
· The Zonta International website www.zonta.org
· The Zonta District 22 website www.zontadistrict22.org
“PUBLIC RELATIONS are long-term, PUBLICITY and PROMOTION are short-term”

PUBLIC RELATIONS (Cont)

TIPS for PUBLICITY

· Take a Zonta Brochure when talking to the Press

· Develop a contact, give them a press release

· Ring for coverage of special events

· Use District Media Release Form (over page)

· Keep it brief and simple.

· Zonta up front e.g. Zonta Health Seminar

· Introduction‑ Who? What? When? Where? Why?

· Events‑ type, time, place, date, admission fee, tickets from …..

· Single sentences, double spaced

· Include an ACTION photo

· Include the name and details of contact person

· End with ‑ Zonta International is a worldwide Service Organisa​tion, working together to Advance the Status of Women

· Add the Zonta Club of
………… is one of 1220 clubs, in 69 coun​tries

· Evaluate the effectiveness of your PR

ARCHIVES

· Appoint an Archivist

· The Club Archives should include the following: Club Charter, Minute books, Attendance books, Copies of Newsletters, Membership lists, Newspaper clippings, Photographs, Club Annual Reports

· Each Biennium, review Committee and Club records and retain the significant ones

· Send copies of Membership lists, Annual Reports to District Archivist.
“Zonta is LOCAL and Zonta is INTERNATIONAL”

INTERNATIONAL RELATIONS

· Encourage members to attend International Convention

· Discuss ZI elections and Bylaw changes

· Establish and Correspond with a Club in another country

· Have a presentation on your overseas Club’s country

· Encourage International professional exchange and networking

· Celebrate an international night for UN Day

· Encourage members to read the Zontian 

CLUB WEBSITE

· Set up your Club webpage

· Keep it current with your Club activities

· Publicise its address and encourage regular vists to it as well as the District and Interational websites

CLUB NEWSLETTER

· Front cover – Club Board, Notice of Meetings, contact person for Apologies, a notice about paying if no apology

· Inside – Diary Dates, news from President mailings, Club business, new members, member profiles, birthdays

· Zonta information segment, copy of media releases, news from other club newsletters, news from/about members.

· May include a Club Membership contact list (as long as only sent to Zontians)

· Post on your Club website WITHOUT Membership contact list

Send to:

· Club members, District Governor, Lieutenant Governor, your Area Director

· Zonta clubs in your Area 

· Keep a copy for archives.
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	MEDIA RELEASE

Zonta Club of ………….Inc

Put in Mailing Address of Club


Eye Catching headline – One line only

(Short and to the point summarizing the main point)

Lead sentence which presents the most newsworthy aspect of the Media Release. Very often this is all the News Editor will read so make it interesting and catchy.

Second paragraph should contain the next most important issue. It should contain informative data on the subject matter of the release.

The body or next set of paragraphs/sentences present other relevant information and provides supportive comments and views and any necessary background material.

The sentences should include “quotable” quotes from the Club President or the beneficiary of the function/activity.

If at all possible include a photo that can be reproduced.

Ends.  (Write the word “Ends” at the conclusion of your media release)

For further information:

Sue Zonta, President of the Zonta Club of ……  Phone …….. r

Mary Club, Chairman of the PR Committee, Phone …….

Zonta International – A worldwide service organisation of executives in business and the professions working together to advance the status of women

CLUB PROGRAM

· Make sure meetings are INTERESTING, PRODUCTIVE and INVOLVE all the members
· Apology beforehand if not able to attend, otherwise they will have to pay for their meal
· Members suggestions for speakers/topics
· Invite the Area Director to visit your Club
· 5 minute Member Talks
· Greet and look after the Guest Speaker
· Introduce and thank the Guest Speaker, maybe present a small gift
· Prepare Club Calendar, Print in Newsletter
· 5 minute Zonta segment at each meeting, use expertise of past Board members or use a debating format
· Celebrate Zonta International’s Birthday on 8 November
· Celebrate the Club’s Birthday
· Survey members for ideas for meeting program
YELLOW ROSE DAY

· Celebrated on International Women’s Day – 8th March

· Sell Rose Cards – available from the District Governor or Lieutenant Governor

· Sell/give away yellow roses

· Plant a Zonta Rose Bush in local park/school/hospital etc

· Have a presentation on the meaning of the Zonta Rose

· Raise public awareness of Zonta with PR promotion

SUGGESTED CLUB CALENDAR

	COMMITTEE
	JUNE
	JULY
	AUG.
	SEPT.
	OCT.
	NOV.

	FINANCE
	
	Incorporation
	Incorporation
	
	
	

	OMC
	
	Fellowship Function
	
	Information Session
	Club Survey
	

	SWS
	
	Guest

Speaker
	
	
	
	

	PR&C
	Start Newsletter
	Member Talk
	
	Member Talk
	Member Talk
	Zonta’s Birthday

	UN
	World Environment
Day
	
	Domestic Violence Speaker
	World Literacy Day
	United Nations Day
	

	OTHER ACTIVITIES
	Club Planning Night
	Start Committee Meetings
	Elect Nominating Committee
	
	
	

	COMMITTEE
	DEC.
	JAN.
	FEB.
	MAR.
	APR.
	MAY

	FINANCE
	
	
	Prepare Club Budget
	Invoice Members
	Collect Dues
	Send dues to ZI & District

	OMC
	
	
	
	Information Session
	
	

	SWS
	
	Amelia Earhart Night
	Start YWPA
	YWPA Start JMK
	Judge YWPA JMK
	 Judge JMK

	PR&C
	Christmas Function
	
	Member Talk
	Yellow Rose Day
	
	Change-Over

	UN
	
	
	
	Int Women’s’ Day
	World Health Day
	

	OTHER ACTIVITIES
	
	
	
	Committee Annual Reports
	Club Annual Report
	AGM

Send forms to ZI & District

Send Reports to District


COMMUNICATION

· Make sure the District Newsletters are copied for ALL members and encourage all members to access these online. 

· Publicise Area and District Events e.g. workshops, conference

· Encourage all members’ participation & involvement in Club

· Keep Area Director informed of Club Programs and Events

· Survey members once a year to canvass their opinions ideas and complaints (copies of formats to use are on the ZI website)
· Ensure the members are aware of the channels of communication in Zonta Member/Committee ‑> Club President‑> Area Director ‑> District Governor‑> International Liaison->International Board ‑> International President.
COMMUNICATION FLOW CHART

	Int Chairman/

Committee
	District Chairman
	Club Chairman/Committee
	Club Membership
	Club Chairman/Committee
	District Chairman
	Int Chairman/ Committee

	Advice

International

Goals 

for 

Biennium
	Suggests

Priorities

& time frame at

District level
	Selection 

of goals for

The Club –

Timeframe, people, power, etc
	Decision 

on course of action – Referral to Committee for action
	Action

Completion Report, Performance Analysis, Filing
	Summary of all Reports received from Clubs
	Analysis 

of all District Reports/

Budgets and Guidelines

	COMMUNI-CATION


	
	
	
	
	
	CHANNELS

	Program

Issue of

The Zontian

magazine

released at

Convention
	District  Newsletter

Ongoing
	Verbal/written

Report to

Club
Ongoing
	Club Meeting
	Club

Newsletter, Media

Releases, Annual Reports,

Article for The Zontian/

Website
	District Newsletter

Reports to Int Chairman,

Biennial Report to Conference
	Quarterly

Reports to Int C’tee & Int Board,

Analysis, Budgets

and

Guidelines


ZONTA


Established in 1919 �32,000 members in �69 countries


Members are women in business and the professions


Zonta Club of ….. �Established in 19..


Zonta Club of …… �has raised $…. in support of local charities


Zonta Club of …. �has ………….


(list out what your Club has done or supported �eg YWPA Winner,� JM Klausman winner, �AE Fellow, �donated to ….. �local organisations, �bursary for student at ….    Etc)








